2 This exercise is intended to confirm that students
have understood the texe fully.
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3 You will want to link this text to their earlier focus
on “the four P's'. Ask students questions to identify "the
fpur P and also to show how these are usieally
adapted to At o particular context, for exarmple
‘product’ is often adapted 1o ‘service’. Sultable
questions are: What product or service do Shell Oil
want to sell? What is their pricing policy? How do
Shell Ol get thele product to the customer? How do
shell 00 inform, persuade or influence their target
markets!
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Vocabulary

1 This exercise checks that students understand
voacabulary which is common in marketing contexts

KEY:
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2 This exercise foruses on compounds related to
marketiog,

KEY:
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3 Finally, students have an opportunity Lo use the
vocatmlary in another setting.

KEY:

2 profiles 5 buying decisions
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Vocabulary development:

KEY:

b overpriced f ovensorked

¢ downmarkel g updated

d understaffed h underpaid

e outdisted I overdrawn



